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Expo Overview  



Our wedding expo, Love 2 Love, will be held on Sunday, November 6, 2016 at 

McCormick Place in Chicago, Ill. Our event will be from 11:30 a.m. to 4 p.m. and 

there will be a $15 entrance fee. Early registrants will pay $10. We welcome anyone 

and everyone from your wedding party including family and friends to come and 

meet potential vendors including but not limited to gown stores, tux stores, jewelry 

stores, venues, florists, bakers, caterers and photographers. Our app will offer an 

interactive experience, making sure you connect with each type of vendor. In 

addition, our virtual map will allow you to see the location of the vendors, and view 

their contact information. 

 

Target Market of Expo 

When taking a look at the target market of the Love 2 Love wedding expo we 

really wanted to focus on the wants of the attendees. Attendees of a bridal show are 

in search of multiple types of vendors. We want to provide an easy way for 

attendees to check out the different vendors and see if our show offers what they 

are looking for. As our bridal show is located at the largest exhibition space in North 

America, the McCormick Place in Chicago, we are looking to market our app to 

Chicago, and its suburbs. We would like to demographically target middle class 

working citizens of Chicago. Our age range spans from early twenties to late thirties. 

We are looking to target couples and their families. Our psychographic 

characteristics target Generation Y individuals. This generation values individualism 

but they also like being involved. They lead a quiet life by hanging with friends but 



enjoy the rapid pace of an environment. Online convenient shopping like Amazon 

and Ebay excite this generation because they like to have things at the click of a 

button. This generation is influenced by technology and with out they wont be 

showing up somewhere. The attitudes and values are specifically targeted in the 

direction of a Chicago based wedding. The behaviors seen at typical bridal shows 

include excitement, stress, anger, competitiveness and hopefulness. In designing this 

app we hope to focus everyone’s energy into a positive vibe in which the 

environment is stress free and fun for all guests and their family members. 

 

Expo Marketing Plan 

Love 2 Love’s marketing plan will contain various mediums and outlets to 

raise awareness about the expo towards the marketed community. Love 2 Love aims 

to market diverse wedding options. Generating an efficient marketing plan will 

assist in earning support and revenue to continue this expo in the future.  

Marketing for Love 2 Love will be announced eight months prior to the expo 

and be carried out through various media outlets leading up to the expo. Love 2 

Love will seek out Chicago based publications to help market the event towards the 

target market. Chicago Magazine markets to those in the Chicago based area 

covering a broad spectrum of topics including events. Chicago Style Weddings 

targets those interested in wedding planning resources. Press releases and blog 

posts will announce information concerning the event, as well as future updates 

surrounding Love 2 Love as the expo date gets closer. Registration for the expo will 



commence eight months prior to the expo and allows participants to register at a 

discounted price of $10. After early registration the marketed price for registration 

will be $15 and will remain that price up until November 6, 2016 at the Love 2 Love 

expo.  

Members will receive emails, texts, and postcard mailings promoting the 

event and can also keep track of Love 2 Love information via the expo’s social media 

pages (Facebook & Twitter), which will be activated the same day as the expo 

announcement.  Participants can access essential information additionally through 

the Love 2 Love application by downloading it free to their mobile device. On the 

app participants will be able to register or sign up for any of the direct marketing or 

promotions taking place and stay updated through the course of the event.  
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Application Requirements  

Full Multi-Show App Title: 

Love2Love Bridal Expo 2016  

 

Button Icon Title: 

Love2Love  

 

Button Graphic: 

 

 

Tablet Launch Graphic: 



 

 

Official Name of the Event: 

Love2Love Bridal Expo: Chicago Illinois 2016 

 

Button Icon Abbreviated Event Name: 

Love2Love 

 

A brief description for App Store:  

The Love2Love Bridal Expo will include all your basic and high-end needs of 

your wedding. On November 6, 2016, located at the Chicago McCormick Place, 

Love2Love will be hosting an event that attracts every vendor imaginable. Whether 

you need it or want it, our expo will have someone who provides it. Using this app 

will allow you to purchase your tickets and book your hotel. We’ve linked the 

McCormick Place online scheduling system with our app to make booking 



accessible. The app includes a detailed schedule of the event, in addition to a virtual 

map showing you the layout of the venue. Our virtual map will allow you to select a 

booth number providing you access to that business’ information. Making that 

“must see list” as easy as the click of a button.  

 

App Store Keywords for Search: 

Chicago, Bridal, Bridal Expo, Bridal Expo 2016, Chicago Bridal Expo, Chicago 

Bridal 2016, McCormick Place, Bride, Bride 2016, Groom, Groom 2016, Wedding 

Expo, Wedding Expo 2016, Wedding, Chicago Bride, Chicago Groom, Chicago 

Wedding, Illinois Bride, Illinois Groom, Illinois Wedding, Midwest Bride, Midwest 

Groom, Midwest Wedding, Love2Love, Love2Love Bridal Expo, Love2Love Bridal 

Expo 2016, Love2Love Expo, Love2Love Expo 2016, Love2Love 2016, Love 

McCormick, McCormick Bride, McCormick Groom, Mother of Bride, Mother of 

Groom, Father of Bride, Father of Groom 

 

Map of Mobile Application 

Our app’s launch page has icons to purchase tickets, find nearby hotels, an 

interactive game, a map of our venue and exhibitors, social links to connect to 

others, a list of vendors at the expo, directions to get to the expo location, a list of 

speakers and sessions as well as a contact page. There is place to scan a code at 

different vendors to get their info and potentially win a coupon book from all of the 

vendors attending. Below is a quick look as to what our app will look like.  

 



App Menu:                                                                 Tickets: 
 
 
 

                                 
 
 
Hotels:   

  



  
 
 
 
 Social Media: 

    
 



  Direction:  

 
 
Speakers:             Contact Us: 

                                  



 
Excel Data Template 
 

Table 2: Speakers  

Table 3: Vendor 
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