
IRC Marketing Plan 
Redesign Process



Observation

▶ Inconsistency in all marketing materials & advertisements

▶ Flyers, brochures and signs have little to no similarity

▶ Logos, colors, and layouts vary on all materials 

▶ Marketing materials appeared outdated 

▶ Current marketing process appears unappealing



Objectives

▶ Create consistent image on all platforms 

▶ Communicate brand effectively & unified form 

▶ Implement a clean, modern design on all promotional materials 

▶ Create marketing materials that appeal to clientele & public 

▶ A new design and outlook on marketing materials will increase marketing 
effectiveness & interaction



Marketing Strategy / Process

▶ Abandon old marketing tactics 

▶ Utilize new applications & resources for top quality marketing collateral 

▶ Adobe Creative Cloud

▶ Vizzi Photography 

▶ ABC Sign Company

▶ Web & media

▶ New color scheme to represent company 

▶ Format new layout to showcase listing features

▶ Collaborate with marketing team on new ideas
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Result & Analysis 

▶ Marketing reformation has been successful 

▶ Unified marketing materials reciprocate refined company image & sophistication

▶ Color scheme and new aesthetic appeal to the eye – Signs & Marketing collateral 

▶ Increased engagement with:

▶ Audience members

▶ Clientele 

▶ Commercial Agents 

▶ Direct Mail Requests

▶ Email campaigns 

▶ Successful feedback opens window for new marketing initiatives & future ideas

▶ Ex: digital media promotion, social media engagement 


